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Cialdini Chapters 1 & 2:

Influence & Reciprocity




Chspterr 1':
Wezpons ¢ Infiueice

. Reciprocation
. Consistency
. Social Proof

. LIKing

. Authority




Wzt nzices then 2:0 wieos i

MReflex Response

| FIxedaction patterns




I CheepCheep
Turkey or Polecat?

I Undulating dance

Cleaner fish or sabertoothed blenny?

A Heuristics
I Usually useful.




